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MHUCHC

WHUBEFCFTET

OO0mue MMCHUNJIMHBI 00pa3oBaTe1bHOI MporpaMmel* «Language and Communication / 1361k 1 KOMMYHHKALM)
1o HampaBJjeHuio noaAroroBku 45.04.02 TMUHI'BUCTUKA

T T I
HaunmenoBanue qucuuiuini / npaktuxk u HUP PYAOEMIOCTE | L pyIOEMKOCTE ®dopMa KOHTPOJISA CpUOIL HBYHEHUA
B 3a4eTHBIX e]I.| B ak. yacax (cemecTp)
Theories of Intercultural icati T
eories of Intercultura Communication / Teopun 4 144 SK3amen 1
MEKKYJIBTYPHOU KOMMYHHKAIIUU
Methods of Linguistic Analysis /v Metonst 3 108 3auer 1
JIMHTBUCTHYCCKHUX MCCIICIOBAHUN
Quantitative Linguistics / KBaHTUTaTHBHAs JINHI'BHCTHKA 3 108 3auet 2
Acade:mlc Research and Writing / Hanncanune Hay4HBIX 3 108 3auer 1
cTatei Jijisl HayYHbBIX KYPHAJIOB
Project Management / YripaBieHuHe IpoeKTaMu 4 144 OK3aMeH 1
Project Management in Professional Sphere / Ynpasnenue ] 288 OK3aMeH, 23
IPOEKTaMHU B MPO(eCCHOHATIBHON eI TEIbHOCTH OK3aMeH ’
Modern Approaches in E ion
ode pproaches ducation / CoBpeMeHHbIE 3 108 auer 3
METOJIMKH B 00pa3oBaTeIbHOM Ipoliecce
Branding in Professional Sphere/ bpenmunr 3 108 3ader ¢ OLeHKOM 1
Professional icati i
rofessiona Comnlumca ion Strategies / Ctpateruu 3 108 SK3AMCH 4
poheCCHOHATBHON KOMMYHHUKAIUH
Academic Speaking / YcTHas akageMudeckasi peub 3 108 3auer 4
3a4eT ¢ OLIEHKOM,
Russian Language (Elementary Level) / [Ipaktuueckuii D 432 3ader ¢ OLEHKOH, 1.2.3.4
KYPC PYCCKOTO si3bIKa (Ha4aJbHBIH YPOBEHD) 3ader ¢ OLEHKOH, T
3aueT ¢ OLeHKOH
3ay4eT C OLICHKOM,
Russian Language (Advanced Level) / [Ipaktuueckuii Kypc 12 432 3aueT ¢ OLEHKOMH, 1.2.3 4
PYCCKOTO si3bIKa (MPOJOKAIOIINN YPOBEHbD) 3ader ¢ OLEHKOH, T
3aueT ¢ oLeHKOH
Externship / YueOnas (KOHCYJIbTallMOHHAS) TPAKTUKA 3 108 3aueT ¢ OLeHKOH 3
3aue
Research / Hay4yno-uccienoBarenbckas pabora 12 432 3;161’ 2,3
I hip / T1 o
nternship / IIpousBoacTBeHHAs (IeAaroruuecKasi) 6 216 3a4er ¢ OLEHKOI 4
MIPAKTHKA)
R hi hip / H - o
esearch internship / Hayuno-uccnenosaresnbckas 3 108 3a4er ¢ OLeHKOf 4
MPAKTHKA
Interpersonal psychology / MexJIM4HOCTHAS! ICUXOJIOTHSI 2 72 3auer 3
ificati intell 1 igh
Certification and intellectual property rights / ) 7 auer 4

Ceprudukaiys ¥ HHTSIUICKTyaIbHass COOCTBEHHOCTh

*B mabauye npusedenvt odugue oucyuniunst npocpammol 45.04.02 Language and Communication / A3vix u kommynuxayus oe3 yuema

oucyuniun 06paz08amenIbHbvIX MpaeKmopuil

Ilepeuens 00pa3oBaTeibLHBIX TPaeKTOPHUii 1Jis1 mporpammbl 45.04.02 TUHI'BUCTUKA

Ha3BaHue oG6pa3oBaTejbHON TPaeKTOPHH

Boinyckawias kadenpa

PykoBoaurenn

Communications and International Public Relations /
Teopusi KOMMYHUKALIMK U MEXyHAPOJIHBIE CBSI3U C
00IECTBEHHOCTHIO

Kadenpa nHOCTpaHHBIX S3BIKOB U
KOMMYHHUKATUBHBIX TEXHOJOTUN

Yunenos JImurpuii [TaBnosuy

Intercultural Communication and International
Tourism / MeXKyabTypHasi KOMMYHHKAIUS 1
MEKTYHAPOIHBIA TYPH3M

Kadenpa nHOCTpaHHBIX A3BIKOB U
KOMMYHUKaTHBHBIX TEXHOJIOTHH

JlaBpenoBa Omnbra AnexcaHipoBHA

Second Language Teaching and Pedagogical Design
in Digital Environments / O0y4eHne HHOCTpaHHBIM
A3bIKaM M MeJIJarorH4eckoe MPOEKTUPOBaHKE B
Qg poBoi cpene

Kadenpa nHOCTpaHHBIX A3BIKOB U
KOMMYHUKaTHBHBIX TEXHOJIOTHH

[MaBeneBa Exarepuna Hukonaesna
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MHUCHC

WHUBEFCFTET

Jucnuniaunsl o0pa3oBartesbHOli TpaekTopnn «Communications and International Public Relations / Teopusi koMMyHHnKanuu

MCEKAYHAPO/AHBbIC CBA3H C OﬁllIeCTBeHHOCT])lO»

T MKoOCTh | T MKOCTh Ilepuon nzyyenus
HaumeHoBaHue nucuuninH / npakruk u HUP pyroemicoc pyroemicoc ®DopmMa KOHTPOJISA CpHOIL H3YHE

B 3a4€THBIX €1.| B ak. yacax (cemecTp)

Communication Theories / Teopun KOMMyHUKAIIA 4 144 DK3aMeH 1
Corporate Communication / KopnoparusHast .
P priop 3 108 3ader ¢ OLeHKOoM 1
KOMMYHHUKAIHS
ication M t/ K i
Communication Management / KoMMyHHKaIIMOHHBIH 3 108 auer 1
MCHEJKMCHT
Public Relations Methodology in Industry / MeTtomonorus 7 250 3ader ¢ OLEHKOH, 23
CBsI3el C OOIIECTBEHHOCTHIO B OTPACIH DK3aMeH ’
Copywriting / KormupaiiTuar 3 108 3ader ¢ OLEeHKOM 2
trategic M t Marketi i
Strategic Management and Marketing / CtpaTterunueckuii 4 144 Sx3amen )
MCHEJKMEHT ¥ MAapKETHHT
International Relations / MexayHapo 1HbIe OTHOIICHUS 4 144 DK3aMeH 2
mmunication for Inn ion / IT K
Communication fo ovat 0 / TIpoaBrkeHHEe 4 144 Sx3amen 3
WHHOBAIH
Political Communications / [Tonutudeckas
108 3auer 3
KOMMYHHUKAIHS
Digital Communication / IludpoBast KoOMMyHHKAIUs 3 108 3auer 4
3ay4eT C OLICHKOM,
English Language Perspectives / [Ipaktudeckuii Kypc 12 432 3ader ¢ OLEHKOH, 1,2.3.4

AHTJIUHCKOTO S3bIKA

3ay4eT C OLICHKOM,
3a4er ¢ OLIEHKOU

JAucunnmiunbl odpazoBaTeibHoil TpaekTopuu «Intercultural Communication and International Tourism / MexkyJIbTypHast
KOMMYHHMKAIIMS M MEKTYHAPOTHBII Typu3M»

HanmenoBanue qucuuniun / npaktuxk 1 HUP Tpynoemxocts | Tpynoewxocrs ®dopMa KOHTPOJIS Tepuon usyuenus
B 3a4€THBIX €1.| B akK. yacax (cemecTp)
Introduction to International Regional Studies / OcHoBbI
4 144 OKk3aMeH 1
MEXKIYHAPOIHOTO PETHOHOBEICHHS
History and Theory of Culture in the Context of
International Affairs /Mictopust 1 TEOpHS KyJIETYpHI B 3 108 3a4eT ¢ OLEeHKOH 1
KOHTEKCTE MEXYHAPOIHBIX OTHOUICHUH
Russian Tourism Industry and Organization of Domestic
Tourism / Typuctudeckas uaxycTpus Poccnu u 3 108 3auer 1
OpraHm3alyis BHyTPEHHEro Typu3Ma
History, Geography and Branches of International .
. 3a4eT ¢ OLIEHKOM,
Tourism / VicTopust, reorpadust 1 BUIbI MEXyHAPOIHOTO 7 252 2,3
OK3ameH
TypH3Ma
Copywriting / KonupaldTuar 3 108 3ader ¢ ONeHKOMI 2
Strategic Management and Marketing / Ctpaternueckuii 4 144 SK3aMCH 5
MEHEPKMEHT U MapKETHHT
International Relations / MexxayHapo 1HbIE OTHOIICHUS 4 144 DK3aMeH 2
Product promotion in the tourism industry / [IpoaBrxenue 4 144 SK3aMCH 3
IPOJYKTa B TYPUHLYCTPUH
Logistics and Customer-Oriented Project Management in
Tourism / JlorucTrka 1 KIMEHTOOPUEHTUPOBAHHOE 3 108 3auer 3
MPOEKTHPOBAHKE B TypH3ME
Semiotics of Culture / CeMHOTHKA KYJIBTYPEI 3 108 3auer 4
3a4eT C OLICHKOM,
English Language Perspectives / [Ipaktuueckuii Kype 12 432 3aueT ¢ OLEHKOH, 1.2,3.4

AHTIUICKOTO SI3bIKA

3a4eT C OLICHKOM,
3a4er ¢ OLEHKOH
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Jucouninnsl o6pa3zoBartesibHOil TpaekTopun «Second Language Teaching and Pedagogical Design in Digital Environments /
OO0y4eHne MHOCTPAHHBIM SI3BIKAM H MeJaroruyeckoe NpoeKTHpoBaHue B iMpPoBoii cpeae»

HaumeHoBaHue nucuuniuH / npakruk u HUP Tpynoemrocts, | Tpynoemrocts ®dopmMa KOHTPOJIS Tepuon usyyenus
B 3a4€THBIX €1.| B aK. yacax (cemecTp)
Learning Theories and Language Acquisition / Teopun 4 144 K3aMeH 1
JIMHTBOTUIAKTHKA
Methods and Techniques for Language Teaching / 3 108 3auer ¢ ONEHKOI 1
MeTtoauka mpernofaBaHisi HHOCTPAHHBIX S3BIKOB
Comprehensive Needs Analysis / ISOMHJ'IGKCHLII/I aHanu3 3 108 3auer 1
MOTPEOHOCTEH
Material Design in Digital Environment / .
. 3a4eT C OLICHKOM,
IIpoexTrpoBaHue cpeacTB 00ydIeHHS B UGPOBOI 7 252 SK3aMeH 2,3
00pa3oBaTeILHON cpere
Discourse in ESL Teaching / JIluckypcHUBHBIE ITOAXO0/IbI 3 108 3a4er ¢ OUEHKOI 5
B IPENOJABAHUN HHOCTPAHHBIX S3BIKOB
Media Production / Mennanponu3BOJCTBO 4 144 DK3aMeH 2
Course Design in Digital Environment /
[Tenarormyeckoe MPOCKTUPOBAHUE B U (DPOBOIA 4 144 DK3aMeH 2
00pa3oBaTebHON cpene
Marketing for Educational Products / [IpoaBmxkeHue 4 144 Y 3
00pa30BaTEIFHOTO IPOTYKTA
Stakeholder Communication / KommyHHKaIws ¢ 3 108 3auer 3
3aKa39NKOM
Digital Communication / [{ludpoBast KOMMyHUKaIUs 3 108 3auer 4
3adeT ¢ OIEHKOM,
English Language Perspectives / [Ipaktuueckuii Kypc 12 432 3a4eT ¢ OLIEHKOMH, 1,2,3.4

aHTIIUHCKOTO SI3BIKa

3adeT ¢ OIEHKOM,
3adeT ¢ OIEeHKON




